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217 Market Ave N, Canton, OH

15% of proceeds to United Way.
Make sure to tell cashier you are with
United Way!

Did You Know?

With a qift of $12 annually i the
equivalent of just $1 per month you can
inspire hope and create opportunities for
a better tomorrow for a Stark County
resident. For the same amount you would
spend on three designer coffees or two
restaurant desserts or a bottle of wine,
you could provide a complete eye exam
or eyeglasses, a half hour of

counseling for a victim of sexual abuse, a
glucometer and one month's supply of
test strips for a diabetic person, dental
cleaning for a homeless person or one
day of before and after school care for a
child from a low income family

I f just a quarter
who do not give to the United Way annual
campaign stepped up to give a new gift of
$12 each this yeard it would amount to
$1 million i a number that would make a
tremendous
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Help us reach our campaign goal for
2009 by shopping and participating in
these events offered by area
merchants. With support of local
merchants and businesses in our area,
United Way of Greater Stark County
can continue to fund programs to
advance the common good in our
community.

October 19th 7 31st:

Merle Norman Cosmetics
4341 Dressler Rd NW, Canton, OH 44718

Donations made to United Way of Greater Stark County for various
bookings and procedures. More details here.

October 25th from 5 PM 1 6:30 PM:

The Yoga Place
6990 Whipple Ave. NW, North Canton, OH 44720

Yoga & Music event for charity:

Join us for a vinyasa yoga class accompanied by live music. No
fee, just a donation going to support United Way of Greater Stark
County Click here for more details.



http://www.uwstark.org/media/merlenorman.doc
http://www.uwstark.org/media/2009_10_Oct_UWStark_Rev.pdf

Campaign Highlight: The Timken Co.

The Timken Co. kicked off their annual United Way campaign with a flurry of activity throughout their different facilities. Their
campaign team coordinated a pancake breakfast and an ice cream social that featured various agencies distributing information
about their programs and services funded by United Way. Employees were invited to share how they LIVE UNITED and
personal hygiene products were collected to donate to those in the community who are in need. A fall festival included a
luncheon, a pie throwing contest and pumpkin cannon! Thanks to everyone at The Timken Co. for their support, generosity and
hard work!

GIVE, ADVOCATE. VOLUNTEER.

HOW DO YOU LIVE UNITED?

Personal Hygiene Products

Campaign Highlight: ArtsinStark

To kick-off their United Way internal campaign, staff celebrated a breakfast buffet for United Way! Everyone brought goodies to
share and were encouraged to wear their pajamas to work. Thanks to everyone at ArtsinStark for their commitment to United

Way!




